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Moodboard

Illustrated portraits will be featured on the site created by artists in honor of a loved
one who has passed. These are abstract portraits that feel relatable, artful,
sentimental, comforting and celebratory of life.
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By Liza Rusalskya for Helen
— my beloved mom.

We're Here for You When You Need Us

"I am almost a year out since my mother passed away,
which still feels fresh, and could still use a lot of the
information I’'m encountering."”

Hannah G.
Seattle, Washington




Lantern’s Ask

. Comms Guide
. Soclal Campaign
. OOH
. Digital & Print Advertising
- Elevator Pitch
. IMmprovements to the brand
. More humanity in the ways users interact with the product



Our Main Challenge

Death is uncomfortable to think about, let alone talk about.

Our business depends on people being proactive around death.



The Strategy




The Problem

At this very moment, we're separated from our
loved ones and worried about them.

We're all searching for something concrete we
can do to help them.

The Insight The Advantage
We don't think about death because We deeply understand the challenges that
we're scared of it. death poses because we've been there.
Even though that lack of consideration We won't treat you like a problem to be solved-
only makes death scarier. but rather as a human to be seen.
The Strategy

Hold you hand and light your way through the
darkness by giving you the tools to fight back
against death and it's stigma.



Audience Segmentation



Meet AleXx

Alex Is 35 years old and lives in Brooklyn, New York. Her parents just entered their
70s and it has her thinking about her own mortality. She's very aware that
without a plan in place, she'll leave her family and friends with a huge burden. It's

also hugely important to her that how she’s honored in her in death represents

wvho she was In life. She's got very specific iIdeas on her memorial service

she's organized, proactive, family-oriented, and places a huge emphasis on good
gesign. She learned about Lantern through press
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Meet AleXx

Alex is a living human being living in America.. Her life is full of beautiful things

she's made or curated. Her biggest fear Is a lack of creative control

being told how things should look, as if there's only one way.

After thinking about it for a moment, it occurs to her that nothing
death would be more depressing than a formulaic funeral that

her life as she lived it

She's aspirationally organized, proactive, and family-oriented but also a w
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How to Reach Her

Instead of targeting an “age-range’” (pretty outdated in advertising
these days) we're interested In reaching Alex in a particular mind-
state.

We'll put Lantern Iin front of her using targeted advertising at the
POS of other “proactive partners” so we'll reach her when she's
thinking about planning for the future.



HEALTH INSURANCE BENEFITS

X Other Benefits
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BENEFICIARY TOOLS

Pre-Death Planning

' . .
Lantertt) < jidance on how to navigate

your life before and after death
PRE-TAX BENEFITS

FSA

Use pre-tax dollars to pay for eligible ?

health care expenses.

INCOME PROTECTION

Short Term Disability

Pays a percentage of your salary if
you become disabled.

Long Term Disability

Helps replace an employee's income

if they are disabled after a period of
time

Planning for the Future

FINANCIAL INVESTING

© Invite

Lantern:

Connect your investments to your Lantern account 9

¢33 Improve financial health

CURRENT RANK
480 All-American

20pts to Semi-Pro

Your next challenges

Market Magic

Buy your foundation

* 20pts Go to challenge —>

Debit 101

Starting from cash.

IS/

* 10pts Go to challenge —>

HOME MORTGAGE

6

@ allyhomeloans.com

Lantern:

Connect your home mortgage to your Lantern account
Your loan summary

YOUR CLOSING

PURCHASE RATE COSTS

3.125%

Rate type Monthly payment

30 Year Fixed $2,881

Points ® Status ©
$7,397 Unlocked

Explore rates
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Through Referral

SOCIAL MEDIA

all ¥ @)

FOLLOWLANTERN FOLLOWLANTERN
Posts Follow Posts

followlantern
followlantern The Wing

The death rate
is 100%

Plan ahead.

Liked by careceiver and others

followlantern Co-Founder @alyssaruderman talking
shop at @the.wing with some amazing entrepreneurs

O Q V m and NextView Ventures.

View all 6 comments
Liked by thegrievingmind and others August 14, 2019

followlantern It's here! We've launched a tool to help
you plan ahead for the inevitable. Whether you recently followlantern

went through a major life change (started/sold a... more Williamsburg, Brooklyn

View all 3 comments




Through Press

€he New ork imes

The Coronavirus Outbreak Latest Updates Maps Common Questions What You Can Do Newsletter

A New Curriculum Is Teaching
Americans How to Think About Death

Lantern is a company that helps people plan for death. Its founders provide a
crash course in contemplating mortality in the face of Covid-19.
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lllustration by Lisa Rusalskya. Each illustration commissioned by Lantern is
devoted to a loved one who has passed away. This one is a tribute to ‘Helen.’

By Alyssa Ruderman and Liz Eddy
March 28, 2020 f v = » ||
Virginia Woolf, laid up with the flu, wrote that: “the merest

schoolgirl, when she falls in love, has Shakespeare or Keats to
speak her mind for her; but let a sufferer try to describe a pain in




New Lantern Brand Strategy




Who is Lantern?




We are...

..taking a “death aware"” approach to helping people like us
navigate life before and after death.

We've lost parents, grandparents, loved ones and have been totally
overwhelmed by all the work that's come with it. So we've made it
our mission to ensure every grieving person has a simple,
trustworthy, and comprehensive place to turn.

We are here for you.

We are you.




That's why we built Lantern.

We care a lot about planning now for an easier future.

If we can invest in death planning today, we can grieve easier tomorrow.

We are Lantern.




We Believe...

..we have an obligation to ourselves, and the people who matter
Mmost to us, to confront what is 100% certain..we will die.

Death Is not dark, death Is not lonely.

Death is human.




Lantern’s Personality

ow we exist in the hearts and minds of our users

Disruptive Accessible Purposeful
Progressive Lighthearted Direct
Intelligent Empathetic Dedicated

Thought Provoking Tasteful Relevant



The Lantern Aesthetic

Our colors aim to evoke a sophisticated but calming emotional
response that we carry throughout all visual imagery

Lanterns O

NEW EPISODE

Amid Coronavirus Fears,

e~ T . ; Here are Some of the
I DEATH STORIES \ i -3 B Things We Can Control

FEATURING
WWW.LANTERN.CO

Jessica Bennett

Something good
is coming...

Join the Lantern newsletter
to be the first to know.




Targeted Customer Journey

How we behave at specific customer touch points

RECENT

. . . EVENT
PLANNING

Thought Provoking Direct Intelligent Empathetic



Everyone’s death rate is 100%.
Have you made your death plan yet?

#IAMDEATHAWARE | JOIN THE MOVEMENT

Lantern:

It's time to prepare and confront what we know is
certain..we will die.

Don't let this reality overwhelm you and instead start
planning today to take back control and change the
conversation about death.

We are here for you.

WWW.LANTERN.CO
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It’s time to prepare for what
we know is certain.

Invest in planning today so you can
grieve easier tomorrow

Sign-up Today

By Liza Rusalskya for Helen b This is the best idea | had never thought of nor
— my beloved mom.
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WE WE BUILT LANTERN

We've been there. Our team started in your shoes having lost parents and
grandparents, and having been totally overwhelmed by all of the work that
came with it. So we made it our mission to ensure every grieving person has

a simple, trustworthy, and comprehensive place to turn.

Read Our Full Story

Q

SIGN-UP
Direct

It’s time to prepare for what we

know is certain.

Invest 1N planning today so you can
grieve easler tomorrow

Sign Up
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Dashboard

Welcome, Monica
£ My Settings >

A Based on your profile, there are

® FAQs >

‘o a few logistics we can help you
— take care of today.

Looks like you haven't made a living will.
Let's start there.

Dowload our template




RECENT EVENT
PLANNING

Empathetic

No one understands better than us
how hard the loss of a loved can be.

Before we begin the process of making the
appropriate arrangements, let's make sure you
have access to other helpful resources.

GRIEF PRACTICING TALKING TO KIDS
COUNSELING SELF-CARE ABOUT DEATH

Find a Counselor Read Our Article
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