




Lantern’s Ask

• Comms Guide 
• Social Campaign 

• OOH 
• Digital & Print Advertising 

• Elevator Pitch 
• Improvements to the brand 
• More humanity in the ways users interact with the product 



Our Main Challenge

Death is uncomfortable to think about, let alone talk about. 

Our business depends on people being proactive around death.



The Strategy



The Advantage

The Strategy

The Insight

The Problem

At this very moment, we’re separated from our 
loved ones and worried about them. 

We’re all searching for something concrete we 
can do to help them.

Hold you hand and light your way through the 
darkness by giving you the tools to fight back 

against death and it’s stigma.

We deeply understand the challenges that 
death poses because we’ve been there. 

We won’t treat you like a problem to be solved- 
but rather as a human to be seen.

We don’t think about death because 
we’re scared of it. 

Even though that lack of consideration 
only makes death scarier.



Audience Segmentation



Audience Segmentation - Before



Audience Segmentation - After



How to Reach Her

Instead of targeting an “age-range” (pretty outdated in advertising 
these days) we’re interested in reaching Alex in a particular mind-

state. 

We’ll put Lantern in front of her using targeted advertising at the 
POS of other “proactive partners” so we’ll reach her when she’s 

thinking about planning for the future. 

Planning for the future 

• Employers 

• Banks 

• Real Estate 

• Healthcare 

• Big Purchases 

• Resume-Writing 

Through Referral 

• Social Campaign 

• UGC Campaign 

• Lantern App Network

Through Press 

• Palliative Care Initiative 

• How to Die Syllabus 

• Coronavirus Funeral Guide 
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Planning for the Future



SOCIAL MEDIA

Through Referral



Through Press



New Lantern Brand Strategy



Who is Lantern?



We are…

…taking a “death aware” approach to helping people like us  
navigate life before and after death. 

We’ve lost parents, grandparents, loved ones and have been totally 
overwhelmed by all the work that’s come with it. So we’ve made it 

our mission to ensure every grieving person has a simple, 
trustworthy, and comprehensive place to turn. 

We are here for you. 

We are you. 



That’s why we built Lantern.

We care a lot about planning now for an easier future.  

If we can invest in death planning today, we can grieve easier tomorrow. 

We are Lantern.



We Believe…

…we have an obligation to ourselves, and the people who matter 
most to us, to confront what is 100% certain…we will die. 

Death is not dark, death is not lonely. 

Death is human.



Lantern’s Personality
How we exist in the hearts and minds of our users

Disruptive 

Progressive 

Intelligent 

Thought Provoking

Accessible 

Lighthearted 

Empathetic 

Tasteful

Purposeful 

Direct 

Dedicated 

Relevant



The Lantern Aesthetic
Our colors aim to evoke a sophisticated but calming emotional 

response that we carry throughout all visual imagery



Targeted Customer Journey
How we behave at specific customer touch points

Thought Provoking

ADVERTISING SIGN-UP PRE- 
PLANNING

RECENT 
EVENT 

PLANNING

Direct EmpatheticIntelligent



Everyone’s death rate is 100%.
Have you made your death plan yet?
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Thought Provoking
ADVERTISING



It’s time to prepare for what we 
know is certain.

Invest in planning today so you can 
grieve easier tomorrow

Sign Up

Direct
SIGN-UP



Based on your profile, there are 
a few logistics we can help you 

take care of today.

Looks like you haven’t made a living will. 
Let’s start there.

Dowload our template

Intelligent
PRE-PLANNING



Empathetic

RECENT EVENT  
PLANNING

No one understands better than us 
how hard the loss of a loved can be.

Before we begin the process of making the 
appropriate arrangements, let’s make sure you 

have access to other helpful resources.

GRIEF 
COUNSELING

Find a Counselor

PRACTICING 
SELF-CARE

Learn More

TALKING TO KIDS  
ABOUT DEATH

Read Our Article




